QUESTIONS AND ANSWERS REGARDING THE FINAL DIRECTIVE ON ADVERTISING AND SPONSORSHIP AT CONCESSION SITES
April 30, 2013
GENERAL TOPICS
1.  What is the difference between advertising and recognition of sponsorships in the final directive?

The final directive clarifies the difference between advertising and sponsorship by including definitions for both terms:  
· Advertising is defined as “the act of calling public attention to a product or business.” 
· Sponsorship is defined as “monetary or in-kind support from an individual or entity for an event, project, or program that promotes public participation in or awareness of management of National Forest System lands.” 
2.  How does the final directive address advertising at concession sites?

The final directive allows advertising in indoor spaces at concession sites.  The final directive prohibits advertising in outdoor settings at concession sites, with the following exceptions:

· As part of a chair lift restraining bar display facing passengers, provided that the advertising:

· Is included in a trail map display and
· Does not exceed 33 percent of the surface area of the panel facing passengers.  

· For holder-provided services at suitable locations within the permit boundary, provided that the postings:
· Are limited to services provided by the holder;

· Identify only the name and location of services provided at the concession site; and
Do not include the name of other companies or product descriptions, trademarks, taglines, promotional graphics, or any other advertising for those companies.
· In printed materials and other off-site media, provided that if they contain advertising other than for holder services, they may be distributed but not posted at the concession site.
· For short-term competitive events for up to 21 days and only at the event site.
· At the start and finish lines of designated ski and snowboard race courses and terrain parks.
3.  Is advertising allowed outside the permit boundary of a concession site?

Advertising strictly on private land, whether inside or outside the permit boundary of a concession site, is not subject to the final directive.  Advertising on National Forest System lands outside a concession site is generally prohibited.  
4.  May company trademarks be displayed on a permit holder’s paper trail maps?

Yes, provided they are not displayed outdoors.  Additionally, as required by the permit, the trail maps must specify that the concession is located on National Forest System lands.  
5.  Will advertising be allowed for short-term events that are held at concession sites?
Yes, but advertising may be posted only at the event site and only for up to 21 days, and the advertising must be removed as soon as practicable after the event. 
6.  Can a radio broadcast promoting a special event on National Forest System lands include advertisements?

Yes.  Printed materials and other off-site media are exempt from the advertising prohibition.  The Forest Service does not have authority to regulate any form of advertising conducted on non-National Forest System lands.
7.  What will be done about advertising that is not in compliance with the final directive?

The final directive is effective immediately upon publication.  Any noncompliant displays that are in place at that time need to be removed.  However, advertising that is covered by a contract may remain in place through the term of the contract.  Non-conforming contracts may not be renewed or extended. 

8.  How does the final directive address sponsorship at concession sites?
To qualify for sponsorship, an activity must promote public participation in or awareness of management of National Forest System lands.  For example, sponsorships may be used to promote conservation education and outdoor environmental programs.  A terrain park safety program is another example.  The final directive includes an exhibit describing sponsorship of an avalanche beacon training area.  

Sponsorships may not be used to defray the cost of facilities and services authorized by a permit or to provide facilities or activities to respond to evolving customer preferences.  For example, sponsorships may not be used to provide ski lifts, trails, day lodges, terrain parks or terrain park features, National Standard Race Program courses, skiing demonstration programs, ski and snowboard racks and tuning benches, message boards, and trail map bulletin boards.  
9.  What restrictions apply to cooperator or sponsorship recognition at concession sites?

Sponsor recognition is allowed only during and within the proximity of the program or project and, to the extent practical, must be integrated into the

program or project so that participants and spectators can make a clear connection between the sponsor and the public service being provided.  Recognition of sponsors is not allowed on government vehicles.

Recognition of sponsors on signs, in printed and electronic media, and at wayside and kiosk exhibits and temporary facilities is allowed.  Recognition is limited to acknowledgment of the sponsor’s public service initiative and may include only the sponsor’s name and trademark.  Taglines and other promotional material may not be posted.  The purpose of the recognition is to identify the sponsor, not to promote the sponsor’s products or services.  
10.  Who may be a sponsor?

Any person or entity that provides financial or in-kind support for a project or program that promotes public participation in or awareness of management of National Forest System lands may be a sponsor. 
Shuttle Buses and Gondola cabins
11.  Can a resort wrap a company’s name or information promoting its products around a resort shuttle bus if it drives partially on National Forest System lands in the resort?

No.  Placement of the company’s name on the bus is not allowed because a shuttle bus is a resort service and therefore does not qualify for sponsorship.  Advertising on the shuttle bus is not strictly on private land and does not meet any of the exceptions to the general advertising prohibition in outdoor spaces at concession sites on National Forest System lands.  
12.  Can a resort wrap a company’s name or information promoting its products around a resort shuttle bus if the name and information accompany a message about environmental sustainability that is underwritten by the company or associated with the company’s products?
No.  Placement of the company’s name and promotional information on the bus is not allowed because advertising on the bus does not meet any of the exceptions to the prohibition on advertising in outdoor settings at concession sites on National Forest System lands.  Placing the company’s name and promotional information on the bus does not qualify for sponsorship, since the bus is a resort service.  Sponsorship may not be used to offset the cost of services authorized by a permit.  Rather, sponsorship is an event, project, or program that promotes public participation in or awareness of management of National Forest System lands.  In addition, sponsorship recognition is limited to the sponsor’s name and trademark and may not include promotional material. 
13.  If a company donates a resort shuttle bus, can the resort wrap the company’s name and logo around the bus?

No.  Donation of a shuttle bus to a resort does not qualify for sponsorship, and wrapping the shuttle bus with the name or logo of the company that donated it would be considered prohibited advertising.
14.  Can signs at resort shuttle bus stops be sponsored by a commercial entity?
No.  Signs at resort shuttle bus stops do not qualify for sponsorship, and including the name or logo of a company other than the permit holder on the signs would be considered prohibited advertising. 

15.  Does the final directive allow advertising in gondola cabins and other resort vehicles?

The final directive allows advertising to be placed in the interior of tramway or gondola cabins, buses, and other vehicles, as long as the advertising is not visible from the exterior.

VEHICLES AND OTHER RESORT EQUIPMENT
16.  Can a resort have snowmobiles or grooming equipment for half-pipes in the terrain park area or elsewhere that are wrapped in advertising for the company that donated them?  

No.  Donations of this type of equipment would not qualify for sponsorship and would not meet one of the exceptions to the general prohibition on advertising at concession sites.

17.  Can a snowcat that runs on biodiesel fuel be wrapped with the name and logo of the company that donated it?

No.  See the response to question 12.

18.  Can vehicles at ski areas carry commercial logos or advertising?

The permit holder’s personal or company vehicles at the concession site may carry the permit holder’s name and logo.  Advertising for companies other than the permit holder may appear on vehicles only in association with a short-term competitive event and for the holder’s contractors and other service providers working in the permit area.
Lifts and trails

19.  Can lift terminals, ski lifts, and ski trails qualify for sponsorship? 
No.  Lift terminals, ski lifts, and ski trails are basic elements of the authorized operation and are not eligible for sponsorship.  In addition, ski lifts are not among the exceptions to the general prohibition on advertising.  Naming facilities in ways designed to promote the products or services of a company other than the permit holder is a prohibited form of advertising.

signs
20.  Can directional signage be in the shape of a telephone if paid for by a  telephone company?

No. Exterior resort signage does not qualify for sponsorship or meet any of the exceptions to the prohibition on advertising.  Exterior signage must conform to architectural standards in the applicable land management plan, the permit, and the master development plan.  
21.  Can radio frequency identification (RFID) gates that checks for chips imbedded in lift tickets or season passes carry the name of the manufacturer?
Yes, provided that the manufacturer’s name was embedded in the gates as part of the manufacturing process.  Placing the manufacturer’s name on the gates outside of the manufacturing process is a prohibited form of advertising.


22.  Do RFID gates qualify for sponsorship or advertising? 

No.  RFID gates do not qualify for sponsorship and are not among the exceptions to the general prohibition on advertising.

SERVICES

23.  Can a resort post graphics on the exterior of buildings in the permit area to indicate which shops are inside the buildings, such as a poster-sized photograph of children wearing Nike skiing apparel displaying the Nike Logo if there is a Nike store inside the building?  
Only if the shops are providing holder services, such as ski rentals, and the display conforms to the resort’s architectural standards and the applicable land management plan.  Outdoor postings in the permit area may notify visitors of the location of services provided by the holder at the concession site, such as rental shops and restaurants.  The poster displaying children wearing Nike skiing apparel may not be posted outdoors in the permit area.  The name of companies other than the holder or product descriptions, trademarks, taglines, promotional graphics, or any other advertising for those companies may not be displayed outdoors in the permit area.
24.  Can a resort display a series of photographs on the outside of buildings in the permit area that display stores located inside the buildings?

Only if the shops are providing holder services, such as ski rentals, and the display conforms to the resort’s architectural standards and the applicable land management plan.  Shops providing services of companies other than the holder may not be displayed on the outside of buildings in the permit area.  
25.  Do snowboard benches in the shape of the product manufactured by the company that paid for them qualify for sponsorship?
No.  Benches and other exterior furnishings do not qualify for sponsorship or meet any of the exceptions to the prohibition on advertising.  Benches and other exterior furnishings should conform to architectural standards for the resort and the applicable land management plan and master development plan.  
26.  Do yurts or other buildings qualify for sponsorship?

No.  Yurts and other buildings at a concession site do not qualify for sponsorship.  Signs and other information may be posted on the exterior of yurts and other buildings at the concession site, provided that the postings are limited to services provided by the holder; identify only the name and location of services provided at the concession site; and do not include the name of other companies or product descriptions, trademarks, taglines, promotional graphics, or any other advertising for those companies.  Advertising inside yurts and other buildings at the concession site is allowed, provided that the advertising is not visible from outdoors.    

27.  Can a resort carve in the snow the logo of a company that made a donation to the resort?
No.  The donation is not tied to an event, project, or program that promotes public participation in or awareness of management of National Forest System lands, and a logo carved in the snow does not meet any of the exceptions to the prohibition on advertising.    
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